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Country Life is Britain’s most
iconic magazine. Between the
covers you will find vibrant
articles: interviews with the
people who matter, houses
and gardens of distinction

and forthright opinions on
countryside issues, all delivered
using the very best writing
and striking photography. Our
readers are high-earning, stylish
and discerning. I hope you
enjoy the enclosed information
and will share my passion for
Country Life, the essential

weekly glossy magazine.

L

Mark Hedges, Country Life Editor

Country Life is sold in over

60 countries and read by over

215,000 people every week.
36,836 copies sold every week usc.n- e 09
215,000 readers every week(NHSJulOB—Jun 09)

Country Life’s readers are affluent,
qualified buyers and investors:

Average household income is more
than £126,000 pa*

32% of readers own 2 or more properties*

65% count property as part of their
investment portfolio - and more than half
feel it’s a good time to invest in property*

56% plan to fund their next purchase
with cash**

75% of readers own their main
home Outright** * Resilient Rich survey, July 2009 ** Reader Survey, 2007
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COUNTRY LIFE

THE IDEAL MARKETPLACE FOR PREMIUM PROPERTY

%’We advertised a large house at Treyarnon Bay near Padstow with (Country LiFe) on 24th
June 2009. A sale was agreed five or six days later with the sale completing in Augusté.
Sarah Lillicrap, Lillicrap Chilcott

%(Trevose House) launched in Country Lire on 6th May 2009 at a guide price
of £3.5m and it exchanged on Friday 29th May. In the 48 hours after the launch in
Country Lire they had over 40 phone calls enquiring about ité.

Lucy Kippax, Savills

%Venn House, which we launched in October 2008 at a guide price
of £1.1million - after 20 viewings and a fantastic response from the Country LiFE
advert on 22nd October it sold to a buyer who rang up having seen it in CounTRrY LIFE@.
Kate Oliver, Strutt & Parker

6Knight Frank are strong advocates of Country Life, as we believe in the reach it has
with our core target audience of wealthy individuals looking to buy property. Our most
recent marketing saw four properties advertised in early April 2009, which resulted in all
of the properties receiving good levels of interest, most significantly it also led to one of
the properties being sold within two weeks of publication®).
Edward Rook, Knight Frank

%’COUNTRY LIFE INTERNATIONAL delivered quality leads for me.
One of the clients I got from my advert was a serious buyer and another moved
on to something a little more with me — a £13m house in Capri®)!

Raphael T. Harris, Jr., World Real Estate Immobiliare, Italy

%’As a national firm of chartered surveyors Country LirE was the obvious choice when
considering where to market a small Cotswold estate. We knew we had made the right
choice in choosing Country LiFE when the first enquiries came through within hours of
publication which translated to viewings and competitive bidding culminating in a sale
being agreed above the guide price. Enquiries were received from all corners of the UK
and abroad. Furthermore our presence in Country LiFE has generated a surge of interest
in Smiths Gore from both vendors and cash buyers and the cost of the advertisement
covered handsomely by an increase in appraisals of prime country property‘s.
Robert Pritchard, Smiths Gore (March 2009)

CONTACT THE PROPERTY TEAM:
Country Life, IPC Media, Blue Fin Building , 110 Southwark Street, London SET OSU
Telephone: 020 3148 4201 Y Email: tara_parsons@ipcmedia.com
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